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When choosing MINDFIELD DIGITAL™ and 
our DBMD™ Program for your development 
services, you can be sure you will receive an 
app that will save you money and resources 
using the most advanced design and interface 
concepts. 

We follow an Application Development Cycle 
where every step is carried out to maximum 
perfection. Our application developers are 
experienced and knowledgeable, and are 
skilled at delivering top high tech Apps. 



Our team is constantly looking for promising 
partners in order to improve our quality, 
broaden our experience and create a global 
range of Apps with the most impressive 
conceptual designs, 3D Graphics and Sound 
FX. 
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AUDIO OVERKILL SOME OUESTION 
BENEEITS OE 'HIGH-RES' MUSIC 


Its backers say it does for music lovers what ultra 
high-definition television has done for couch 
potatoes. 

It's a digital format that packs nearly seven times 
the data found on CDs, touted as producing 
crystal-clear sounds with a sharpness that'll 
blow consumers away. Advocates like Neil 
Young and major record labels say the format 
that's the high end of what's known as high- 
resolution audio restores textures, nuances and 
tones that listeners sacrifice when opting for the 
convenience of music compressed into formats 
like MP3s or Apple's AAC. 

But some recording-technology experts say this 
super high-res format - known by its 192 kHz, 
24-bit technical specs - is pricy digital overkill, an 
oversized bit bucket that contains sounds only 
dogs or dolphins can truly enjoy. 

Some cynics say the push to high-res audio is 
just another attempt to get consumers to rebuy 
music they already own. 


Marc de Oliveira did just that in February when 
he bought Bob Dylan's latest album. Shadows 
In The Night from the Young-backed PonoMusic 
store. Already having bought the CD from a 
physical record store, the Copenhagen-based 
49-year-old IT consultant splurged on a 24-bit 
version, hoping to feel more present in the room 
where Dylan recorded. 

Instead, he stumbled on a blog that analyzed the 
file and found no more than 16 of the 24 bits 
were used, the same as on the CD. After months 
of de Oliveira trying to get a refund, Pono's Vice 
President of Content Acquisition Bruce Botnick 
replied to his posts saying that Dylan himself 
liked sample CDs cut in the studio. Engineers 
mastered the album from those discs, forever 
locking this particular release at the lower specs. 

Still, that hasn't changed what Pono is charging 
for the file, $17.99, versus the physical CD, which 
costs $9.70 on Amazon. 

They should have probably been more active 
about not accepting that as a real 24-bit file, de 
Oliveira said. 

More than 90 percent of the PonoMusic store is 
represented essentially by digital copies, or rips, 
of CDs, Botnick acknowledged to The Associated 
Press in an interview at his Ojai, California-based 
studio. To be fair, they're labeled as such. And 
those files are still in a higher category than AAC 
files or MP3s, which eliminate some sounds in 
the compression process. 

But of the other albums on PonoMusic labeled 
higher-than-CD quality, Botnick says about 70 to 
75 percent we know are real, meaning they've 
researched the recording history to verify the 
file has more information than just a CD rip or 
has some other quirk in the original recording 
justifying a mixed or lower resolution. 

He said efforts are being made to further assure 
consumers of the provenance, or origins of 
recordings, and how they got to be labeled high- 
resolution. 
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It's a real fact-finding job and it's going to take 
some time to handle the thousands of albums in 
question, he said. Until then, it's a case of buyer 
beware, he said. 

And while audiophiles may be aware of the 
rarified, often hard-to-detect benefits of the 
high-resolution files, average music lovers can 
easily over-value the claims made by backers, 
according to Mark Waldrep, a recording 
engineer, college professor and writer of the 
Real HD-Audio blog. 

Studios are re-releasing older recordings in 
giant data containers that are sometimes barely 
merited, he says. 

That conclusion was reinforced when he 
analyzed high-res Warner Music re-releases of 
Joni Mitchell's All I Want from the 1971 album 
Blue and Ain't No Way from Aretha Franklin's 
1968 album Lady Soul, which The Associated 
Press bought from the PonoMusic store. 

You're buying a container that's really SO- 
SO or even 70 percent zeroes. It's all empty 
information, he said. The frequencies you're 
buying up here are either all zeroes, or hiss, 
which contributes nothing to the enjoyment of 
the music, unless you're into hiss. 

And very few, if any new albums, are being 
made in the super-high resolution specs that 
Pono is touting. 

Giles Martin, the Grammy-winning producer of 
the Love soundtrack for The Beatles-Cirque du 
Soleil show in Las Vegas, says the highest fidelity 
he records at is 96 kHz, 24 bits, after which 
there's no benefit in boosting the playback 
specs. You can't upscale audio, he says. There's 
a compromise in having huge high-res files that 
don't sound any different than other ones. 

From the record labels' point of view, part of 
the re-mastering process is simply to preserve 
aging analog tapes at the highest practical 
digital format. 
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George Lydecker, a vice president of engineering 
and archiving at Warner Music, says a CD- 
specification release of Franklin's Lady Soul 
wouldn't have been as accurate a reproduction 
partly because placing a necessary filter at the 
lower frequency required by CDs creates some 
distortion. Instead, the 192 kHz, 24-bit file that 
was released is like standing in the studio live 
and hearing Aretha belt it out. 

The album goes for $17.99 on the PonoMusic 
store. A CD can be had for $4.99 on Amazon. 

While not all people will be able to hear a 
difference, some will. 

For the first time, you can get the file (that was) 
approved by the mastering engineer in the 
studio, says Jim Belcher, Universal Music's vice 
president of technology and production. And 
for a lot of people that doesn't make sense. For 
a segment of the market that really cares about 
audio quality, they want that. 

And that's the other thing. Even with a $400 
PonoPlayer or some other high-end playback 
device like a Sony Hi-Res Walkman or Astell and 
Kern AKIOOII, or even the latest smartphones 
from Samsung and Apple, audiophiles who want 
to hear the true benefits of high-resolution 
audio should also have headphones or speakers 
capable of playing back those high frequencies 
that only few humans can hear. In some cases, 
that could require a headphone amplifier. 

John Siau, director of engineering at high-end 
equipment maker Benchmark Audio, argues that 
consumers are fooling themselves if they believe 
they can appreciate high-res audio without the 
proper high-end equipment. 

There's no point in having high-resolution 
playback formats if your playback equipment 
can't even match CD quality, he says. 
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PRADA ANALYSES 
MODESTY IN 
AN ERA OF 
SELF-PROMOTION 


One of the most talked-about appearances at 
Britain's Glastonbury music festival wasn't a 
singer or rocker - it was the Dalai Lama. 

The exiled Tibetan spiritual leader joined singer 
Patti Smith on stage Sunday, where she led the 
crowd to sing "Happy Birthday" to mark his 80th 
birthday next week. She then presented him with 
a birthday cake. 

The spiritual leader, who appeared at the festival 
for the first time, praised Smith's white hair, 
voice and "physical action," saying she was "very 
beautiful, very forceful." 

He earlier spoke on a small platform about 
the need for a moral education at schools and 
universities. The Nobel Peace Prize winner 
also praised Glastonbury a "festival of people, 
not politicians and governments." He earlier 
dismissed as a "usual response" criticism from 
the Chinese foreign affairs ministry, which said it 
was firmly opposed to any organization that gave 
a platform to his "anti-China separatist activities." 
"Whenever I meet people or an organization, the 
Chinese officials always protest," he said. "They 
consider me as a demon so they have to oppose 
the demon's activities, although I'm not seeking 
independence or separation." 
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ARNIE MAKES HIS MUCH- 
ANTICIPATED RETURN 


Does the Terminator film franchise really 
need any introduction? It is by far one of the 
best-known and influential science fiction 
franchises in history, rivaling Star Wars and 
Mad Max. From its rather inconspicuous 
beginning in the 1980s, it has also helped to 
make its biggest star, Arnold Schwarzenegger, 
one of the most bankable forces in 
Hollywood. Fast-forward to 2015, and he's 
back in a new Terminator movie. Terminator 
Genisys, set for release on July 1 - and he isn't 
the only reason to take notice of this new 
theatrical installment. 

A LONG AND SUCCESSFUL SAGA 

The entire Terminator franchise is huge, 
having long expanded from films to also 
encompass comics, novels and other 
cultural forms. It all began with the first 
film. The Terminator, in 1984 - in which 
Schwarzenegger played the eponymous 
character, who travels back in time from 2029 
to kill Sarah Connor. The sequel. Terminator 2: 
Judgment Day, was released to huge critical 
and commercial success in 1991, but the 
two most recent theatrical additions to the 
franchise. Terminator 3: Rise of the Machines 
in 2003 and Terminator Salvation in 2009, 
have not replicated this success. 
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SCHWARZENEGGER CONTINUING TO 
PLAY A MAJOR PART 


One of the key questions that one will 
always ask about the franchise is whether 
a Terminator film really a Terminator film 
without Arnie, The answer to that one is 
"probably not", which is why it should come 
as a relief to the franchise's many devoted 
followers that he has pulled back on the 
leather jacket to reprise his role as the T-800. 

Despite the massive advances in visual effects 
technology in the decades since the first film 
was made, there has been no CGI trickery to 
make Arnie look several decades younger. 
Instead, it has been written into the script 
that the cyborg's human tissue has aged. 
Meanwhile, Schwarzenegger has worked 
out for three hours daily over six months to 
achieve the same body weight and muscle 
measurements that he had in Terminator 3. 






MANY NEW FACES WITH A LOT 
OF PROMISE 


For Genisys, Arnie is joined by nnany young 
actors who have attracted praise for their 
performances elsewhere, but are making their 
bows in a Terminator movie. These include 
Emilia Clarke, whose most high-profile role is 
DaenerysTargaryen in Game of Thrones and 
who plays a Sarah Connor very different to the 
one that we are all familiar with. Meanwhile, 
South Korean actor Lee Byung-hun depicts 
the memorably-threatening antagonist played 
by Robert Patrick in Terminator 2, the shape- 
shifting T-1000. 


Another man making his Terminator debut 
is director Alan Taylor. As a matter of fact, 
Genisys is easily his highest-profile directorial 
project yet, surpassing the 2013 superhero 
sequel Thor: The Dark World. However, Taylor 
does have a long history of working on hugely 
successful television dramas, including Sex 
and the City, Game of Thrones, The Sopranos 
and Mad Men. 



Image: Melinda Sue Gordon 
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A TRIP BACK TO THE PAST IN MORE 
WAYS THAN ONE 


The story of Terminator Genisys is fascinating 
and extraordinary, especially for hardcore 
fans of the classic first Terminator film, in 
that it literally revisits the story of that movie 
and... well, changes things. And not just 
a few things, either. The plot of Genisys is 
certainly on familiar ground, as John Connor, 
close to leading the human resistance to 
victory over the machines seeking to wipe 
out humanity, sends a soldier called Kyle 
Reese back to 1984 to protect Sarah Connor 
from the threat of a T-800. 

However, when Reese, played here by Jai 
Courtney of the 2012 Tom Cruise adventure 
Jack Reacher, actually arrives... well, that's 
when so much starts diverging from the 
familiar story. Much effort has been made 
to recreate the world of the first film, and 
it turns out that even that film's director, 
James Cameron, has reacted well to the 
'retcon' approach, having enthused: "It's all 
about the twist." What twist exactly? Just 
you wait and see... 
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NOT ALTOGETHER POSITIVE REVIEWS 


It is impossible for us to proceed with 
discussion of Terminator Genisys without 
first acknowledging the very real differences 
between the early critical reviews and 
predictions of how it will fare at the box 
office. The professional writers... well, they 
haven't been sold on its merits so far, but 
the general public look set to carry it to 
handsome commercial success, as they have 
long done for both 'hits' and 'misses' in the 
franchise to date. 

In rounding up the reviews. Tech Times 
writer Cameron Koch described the film as 
looking "completely bonkers. Judging from 
the trailers, the film seems to take what 
fans thought they knew about the franchise 
and spin that on its head. Maybe that's not 
a good thing." Among those to agree with 
such a sentiment was Variety's Justin Chang, 
who was unconvinced that John Connor's 
conversion into a villain was a good thing 
for the film. He commented: "The what-the- 
hell invention of the first half gives way to a 
growing sense of desperation in the second, 
as our heroes find themselves running from 
one skirmish to the next, while the baddies 
keep showing up and finding new ways to say 
'You can't win !' before going up in flames." 
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One might have imagined that even an iffy 
plot wouldn't be a barrier to a measure of 
critical acclaim for a Terminator film, just as 
long as it was compensated for by brilliant, 
bloody action. However, even that aspect of 
Genisys had its detractors, with some blaming 
its PG-13 rating, compared to the R rating of 
the series' first three films. Todd McCarthy 
of The Hollywood Reporter, for example, 
bemoaned how the film's "action scenes feel 
like diluted rehashes". 
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THE PUBLIC, HOWEVER, LOOK SET 
TO LOVE IT 

It appears that we will have a tight shootout 
for the honor of top dog at the box office 
this Independence Day weekend. Not only 
does Arnie's latest have fellow debutant 
Warner Bros.' Magic Mike XXL to think about, 
but there's also set to be stiff competition 
from two holdovers, Jurassic World from 
Universal and the Disney/Pixar latest. Inside 
Out. Three-day takings of between $27m and 
$30m are expected for each of them, making 
this a race truly too close to call. 

Garnering pre-sales of around $400k and with 
some 3,700 venues showing it, Genisys has 
got off to a solid start, despite the distraction 
that July festivities might bring around the 
country. It therefore remains to be seen 
whether Arnie can put memories of some 
less-than-stellar movies behind him and really 
reactivate his acting career with the 'bang' of 
number one status at the box office. 
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THE MACHINES 'HAVE TAKEN OVER' 


But what's the wider context of the 
Terminator story these days? For 
Schwarzenegger himself, there's no doubt of 
its modern significance, as he claimed that 
machines have now "taken over" in our 
everyday lives - in sharp contrast to the mere 
science-fiction that the series may have once 
represented. Describing Genisys as "the real 
world", he added that "Every responsibility 
from banking to the military to every single 
thing, the machines have taken over. The only 
thing that is missing, is them becoming self- 
aware. So that is around the corner, it's only a 
matter of time now." 

It should be said that there isn't necessarily 
universal agreement from scientists 
themselves on whether the kind of artificial 
intelligence displayed in films like Terminator 
Genisys is really that close to becoming reality. 
Indeed, Al that poses a genuine existential 
threat could yet be many decades away, 
rather than "around the corner", if it ever 
comes to pass at all. 

The debate on the role of machines in real life 
will doubtless rumble on. In the meantime, 
movies like Terminator Genisys will equally 
doubtless continue to provide food for 
thought - as well as good old-fashioned rip- 
roaring thrills and entertainment - for many 
years to come, even if not all of them win the 
unbridled affection of the critics. ■ 


by Benjamin Kerry & Gavin Lenaghan 




APPLE REMOVING GAMES 
WITH CONEEDERATE FLAG 
FROM APP STORE 


Apple said Thursday (25) that it is removing 
games from its online app store that feature 
the Confederate flag in "offensive or mean- 
spirited ways " 

The move comes days after Apple CEO Tim 
Cook called on people in a tweet to honor 
the victims of the Charleston, South Carolina, 
church shooting by eradicating racism and 
the symbols that feed it. 

Apple said in a statement Thursday that apps 
are being removed "that use the Confederate 
flag in offensive or mean-spirited ways, 
which is in violation of our guidelines." Other 
apps that depict the flag in educational or 
historical contexts are not being removed. 

The company is working with developers to 
get games that have been removed - such as 
the Civil War battle game "Cannon Shooter" - 
back in the store after changes are made. 

Apple Inc., which is based in Cupertino, 
California, is the latest company to distance 
itself from the divisive symbol after the 
shooting suspect, Dylann Storm Roof, 
appeared in photos holding the flag. 

This week, a host of retailers including Wal- 
Mart, Amazon, Sears, eBay and Etsy said they 
would remove Confederate flag merchandise 
from their shelves and websites, while 
Google blocked digital ads featuring the flag. 


40 










NATIONAL 
COMEDY CENTER 
PROMISES LAUGHS, 

LEARNING 


Did you hear the one about Bob Hope, Rodney 
Dangerfield and Andy Kauffman performing on 
the same stage? 

It might not be a joke once the National Comedy 
Center opens its doors. 

Plans for the museum in an out-of-the-way city 
in western New York include a hologram comedy 
club that will put visitors in the audience for 
classic routines of comedic legends. 
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Developers aren't ready to release the 
"performers" yet but say dozens of the late greats 
are in the mix. 

It's all part of a plan to ask not just what's so 
funny but why. 

The center planned in Lucille Ball's hometown 
fulfills the late comedienne's wishes that humor 
in general be honored, not just her, daughter 
Lucie Arnaz said. 

"She didn't want anything like a statue or 
something sort of dead or lifeless," Arnaz said by 
phone from California. 

Although her parents would be flattered by the 
Lucille Ball-Desi Arnaz Museum that went up 
dedicated to their show biz careers, she said 
they would be even more thrilled by the new 
comedy center breaking ground this summer and 
expected to open as early as next year. 

"It's not just about Lucy, it's about everybody, 
that's what I love about the center," said Arnaz, 
who along with her brother Desi Arnaz Jr., Jerry 
Seinfeld, Carol Burnett, Paula Poundstone and 
Dan Aykroyd, are among celebrities who have 
given the plans a thumbs-up. 

The hologram comedy club will open in a 
partnership with Hologram USA, the firm behind 
the late Tupac Shakur's 2012 "live" performance 
at the Coachella Valley Music and Art Festival. 

The company is in discussions with the estates of 
numerous comedians who could be featured, a 
spokesman said. 

Also on the drawing board are a comedy "boot 
camp" offering how-to instruction on joke 
delivery, a writer's room experience that peeks at 
the process behind groundbreaking comedy, and 
perhaps a heckle booth for the brave who, after 
being given jokes, think they could resist being 
thrown off their stand-up game. 

Local Projects, the media and architecture design 
firm behind the 9/11 Museum media design. 
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along with Jack Rouse Associates, are other 
creative forces. 

"Everyone should go to NCC and walk out 
knowing more about how they're funny, why 
they're funny, what makes them funny," said 
Local Projects founder Jake Barton. 

With nearly an acre (0.4-hectare) of exhibition 
space, the new center will occupy the restored art 
deco Jamestown Gateway Train Station, a former 
city-owned utility building and a new connecting 
building in between, said Journey Gunderson, 
executive director of the nonprofit National 
Comedy Center Inc., which also oversees the 
existing Lucy-Desi museum. 

Lucille Ball "wanted Jamestown to celebrate all 
forms of comedy," Gunderson said. "She felt like 
the comedic arts were so important to her and 
so important to everyone's lives that that's really 
what Jamestown should do." 

A groundbreaking is planned during this year's 
annual Lucille Ball Comedy Festival, scheduled 
from July 30-Aug. 2. 

There are plans for an array of interactive 
experiences that will help visitors see humor in 
a way they never have before, both that of the 
comedic greats and their own personal brand of 
funny. Barton said. 

"You want it to be an incredible revelation about 
both what makes things funny and why you're 
funny," he said. 


46 





NO MORE FEE: 
T-MOBILE'S NEW 
PHONE-UPGRADE 
PROGRAM 
EXPLAINED 


T-Mobile is revamping its phone-upgrade 
program by eliminating a $10-a-month charge for 
the most popular phones. 

The wireless carrier shattered longstanding 
industry practices two years ago by eliminating 
two-year service contracts and letting customers 
upgrade phones before they are fully paid off. 
Customers had to pay $10 a month to be eligible 
for the upgrade program, known as Jump. That's 
on top of monthly installments to cover the costs 
of the phone. 

AT&T and Verizon soon followed with their own 
programs - without the monthly fee. 

T-Mobile's new Jump On Demand program 
eliminates that $10 Jump fee. Customers will be 
able to upgrade up to three times a year, which is 
more frequent than what rivals or T-Mobile's old 
program allow. 
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HOW IT WORKS 


Visit a T-Mobile retail store to buy a new phone 
and enroll, starting Sunday. The program isn't 
open yet to online orders or third-party retailers. 
Eligible phones are initially limited to Apple's 
iPhone 6 and 6 Plus, Samsung's Galaxy S6, S6 
Edge and Note 4 and LG's G4. T-Mobile says these 
were chosen because customers of these phones 
tended to upgrade the most frequently. 

Customers pay what they would have been 
charged previously under a monthly-installment 
plan. It's the full retail price of the phone divided 
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WHATS CHANGED 


The biggest change is the elimination of the 
$10-a-month Jump fee just to have the right 
to upgrade before the phone is paid off. The 
fee includes insurance for loss and damage; 
those who want that can pay $8 under the new 
program. The $10 fee will still apply for phones 
that aren't eligible. 

Another change is how the installments work. 
Before, you made 24 monthly payments over 
two years. With Jump On Demand, you make 
payments for only 18 months, at which point you 
owe the remaining six payments at once (unless 
you turn in the device and cancel service then, or 
upgrade to a new phone). Few people will get to 
that point because the program is designed for 
those who upgrade frequently. The clock resets 
when you upgrade. 

With the new program, the sales tax is also spread 
out as part of the monthly installments. Before, 
customers had to pay tax on the full cost of the 
device up front. 








jiliBilS 


riMiOalliMEii 


!iliij0!lii;yiii!fil 














R^lssaig 


iiiiSSPpI 






iH^i 


lumiffliiH’ 


liuuiiimH 






niiuiMtiiji 


jSnUiUi 


Image: John Minchillo 


53 







HOW IT COMPARES: 


Although T-Mobile pioneered the frequent- 
upgrade program, it was behind AT&T and Verizon 
in offering the benefit without a separate monthly 
fee. Sprint does charge $10, as T-Mobile still does 
with some phones. AT&T and Verizon never did. 

However, T-Mobile's program is better in letting 
customers upgrade up to three times a year. That 
could be three times in the same month or once 
every four months. 

Under T-Mobile's old program, customers had to 
wait a year, or make extra payments to cover half 
the full cost of the device. Sprint also has a one- 
year waiting period, or customers must pay all 
remaining installments. AT&T makes customers 
wait 12, 18 or 24 months, depending on how 
many months the installments are spread over. 

Verizon essentially killed its early-upgrade 
option this month when it began requiring new 
customers to make all remaining payments before 
upgrading. As T-Mobile Chief Operating Officer 
Mike Sievert puts it, "That's just called buying a 
phone and then buying another phone." 




THE iPHONE PROMOTION: 


Participants of Jump On Demand pay $15 a 
month for the iPhone 6 , rather than $27.08 under 
the regular installment plan. However, customers 
must trade in their old, fully paid phones to be 
eligible. They wouldn't be able to get money 
back by reselling the device. After 18 months, 
customers pay $164 to own the phone, rather 
than $90 under the $15-a-month rate. Still, that 
works out to $434 for an iPhone 6, less than its 
regular retail price of $650. 

Apple will likely come out with new iPhone 
models in a few months, so the promotion offers 
a cheaper way to tide customers over until then. 
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TED 2' LAGS BEHIND 'JURASSIC 

world; 'INSIDE our 



A foul-mouthed Teddy bear is no match for a pack 
of dinosaurs. 

Seth MacFarlane's "Ted 2" opened far under 
expectations with $32.9 million, according to 
Rentrak estimates Sunday, ceding the top two 
spots to holdovers "Jurassic World" and "Inside 
Out."While $32.9 million is a solid opening for 
an R-rated comedy, bigger things were expected 
from "Ted 2," which cost a reported $68 million 
to produce. The Universal Pictures sequel was 
expected to earn somewhere in the $50 million 
range going into its debut weekend, thanks to the 
record-setting precedent of the first film, which 
earned $54.4 million in 2012. 

In addition to mediocre reviews, perhaps the 
initial intrigue around a raunchy stuffed animal 
has worn off a bit. 

"It's hard to maintain that hyper level of 
excitement once people have seen the talking 
Teddy bear," Rentrak's Senior Media Analyst 
Paul Dergarabedian said. "In comedy, it's about 
inventiveness, newness and the shock value of 
something original." 
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Universars domestic distribution head, Nick 
Carpou, said that the positive response from exit 
polls indicates a promising life for the movie in the 
weeks ahead. 

"We could have had a higher gross, but we 
get the gross we get. It was a very competitive 
marketplace this weekend," said Carpou, who 
noted that the first film's gross was a massive 
surprise to the studio. 

"Jurassic World," also a Universal film, narrowly 
held the top spot for the third weekend in a row 
with a mighty $54.2 million, pushing it past the 
$500 million mark domestically - only the fifth 
film to do so in history. 

Carpou said the film's record-setting performance 
has exceeded his high expectations every step of 
the way. He's excited that it seems that audiences 
are returning for repeat viewings. 

Disney and Pixar's "Inside Out," meanwhile, 
finished at a close No. 2, earning $52.1 million 
- only a 42 percent drop from its first weekend 
in theaters. Dergarabedian marveled at the 
consistency of "Jurassic World" and "Inside Out." 

''These are no flash-in-the-pan movies. Both are 
delivering exactly what audiences want," he said. 

"Max," the other new opener, brought in a 
modest but expected $12.2 million to finish 
fourth. Warner Bros, is distributing the PG-rated 
MGM movie about a PTSD-afflicted military dog 
who goes to live with his handler's family. 

The film, which cost under $20 million to 
produce, is performing especially well in the 
South, the Southeast and the Midwest, according 
to Warner Bros.' domestic distribution EVP Jeff 
Goldstein. Overall, the box office is still booming, 
up 7 percent from last year. With "Magic Mike 
XXL" and "Terminator Genisys" set to open 
Wednesday in advance of the holiday weekend, 
things are only going to heat up. 
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Estimated ticket sales for Friday through Sunday 
at U.S. and Canadian theaters, according to 
Rentrak. Where available, the latest international 
numbers for Friday through Sunday are also 
included. Final domestic figures will be 
released Monday. 


l."Jurassic World," $54.2 million ($82.5 million 
international). 


2."lnside Out," $52.1 million ($26.4 million 
international). 


3."Ted 2," $32.9 million ($20.3 million 
international). 


4."Max," $12.2 million. 


5."Spy," $7.8 million ($6.4 million international). 


6."San Andreas," $5.3 million ($10.4 million 
international). 


7."Dope," $2.9 million. 


8."lnsidious Chapter 3," $2 million ($4 million 
international). 


9."Mad Max: Fury Road," $1.7 million ($3 million 
international). 


10."Avengers: Age of Ultron," $1.6 million. 
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Estimated ticket sales for Friday through Sunday 
at international theaters (excluding the U.S. and 
Canada), according to Rentrak: 


1. "Jurassic World," $82.5 million. 


2. "Minions,' $36 million. 

3. "Inside Out," $26.4 million. 

4. "Hollywood Adventures," $26 million. 


5. "Ted 2," $20.3 million. 


6. "SPL 2," $11 million. 

7. "San Andreas," $10.4 million. 

8. "NIL - Battle of Yeonpyeong," $8.7 million. 

9. "Terminator Genisys," $8.3 million. 

10. "Poltergeist," $6.6 million. 
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DEVELOPERS HAVE BEEN DIGGING 
THROUGH THE BETA CODE 

It has been a couple of weeks now since 
developers were first able to get their mitts 
on beta versions of the latest iterations of 
Apple's software for both iDevices and Macs - 
iOS 9 and OS X El Capitan. Each of them boast 
certain exciting features that were announced 
in the Cupertino firm's Worldwide Developers 
Conference (WWDC) keynote in early June. 
However, this article isn't about those. 

Instead, we're focusing on those features that 
weren't necessarily mentioned at all. 

A few weeks is always a long time in the world 
of consumer technology - more than enough 
time for new innovative developments to see 
the light of day, or in the case of iOS 9 and OS 
X El Capitan, be uncovered, sometimes deep 
in code, by curious developers. 

The overall picture of the latest software 
versions is of continual refinement and the 
introduction of subtle new features and perks 
to build on more drastic previous revamps. 
There's a theme of Apple's latest software 
being more intelligent and proactive, for 
example, with iOS 9 making it possible for 
iPhones and iPads to learn user habits so that 
they can recommend relevant places, open 
apps before the user has even summoned 
them and generally just better guide users 
through their day-to-day lives. 
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INTERESTING CLUES OF iPAD PRO AND 
A 21.5-INCH 4KiMAC 


Surely the most exciting thing about the latest 
Apple software is the occasional hint that 
can be found of a whole new Apple product 
in the wings. Earlier in June, for instance, iOS 
developer Steven Troughton-Smith found 
out that iOS 9 beta's new iPad keyboard is 
able to scale to a larger size with rearranged 
keys, which is surely as strong an indication as 
any that the heavily-rumored 12.9-inch 'iPad 
Pro' will be with us sooner or later. 

We even learned - with a little help from 
Taiwanese iOS developer Hiraku Wang - that 
such an enlarged tablet could boast a 2,732 
X 2,048 pixel display at 264 PPI, based on 
Apple's @2x high-resolution modifier. This 
was almost exactly the kind of display that the 
research firm DisplaySearch said was under 
development back in January, 

But OS X El Capitan held plenty of its own 
intriguing clues as to forthcoming Apple 
hardware - namely a 4K variant of the 21.5- 
inch iMac and a Bluetooth Remote Control. 
Buried in the new Mac software's beta code 
is a reference to Mac support for a new 
Apple-made 4096 x 2304 resolution display 
panel. Although a 5K display is presently 
offered for the bigger and costlier 27-inch 
iMac, upgrading the smaller screen to a 4K 
resolution seems like a logical step - and there 
would certainly be space in Apple's current 
iMac lineup for such an offering. 

Simply further affirming the impression that 
a 4K iMac is in the pipeline is a mention in 
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the code of the Intel Iris Pro Graphics 6200 
chipset, a Broadwell-integrated processor 
that was only recently launched and would be 
perfectly suitable for such a machine. 

As for the Bluetooth Remote Control, that 
was seemingly confirmed by the presence 
within El Capitan of a file by the name of 
AppleBluetoothRemote.kext. It was scanned 
by the 9to5Mac site, which suggested from 
the findings that such new hardware could 
combine a dedicated Bluetooth wireless chip 
- capable of connecting with devices via an 
infrared sensor - with a Multi-Touch trackpad 
offering support for inertial scrolling, 

A WEALTH OF OTHER OS X FEATURES 

It wouldn't be right for us to not give you a 
run-through of the other new OS X El Capitan 
features that weren't given much of an 
airing - or necessarily one at all - before now. 

From Mail and Safari tweaks to a beefed- 
up Spotlight search and a new split screen 
feature for using multiple full-screen apps at 
once, there's a lot to get excited about. 

Safari, for example, now makes it easier to kill 
ads that have started playing audio without 
your say-so. If a given tab has audio playing, 
a speaker icon will appear next to the title, 
with a similar one showing up in the location 
bar, so pulling up the at-fault tab and closing 
it is as easy as you like. You've also now got 
the ability to 'pin' - or keep open - favorite 
websites in the background, so that you 
can leave them continually updating over 
the course of the day. That latter feature 
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especially sounds like one that you Facebook 
addicts out there will be making heavy use of. 

Another fine new feature for OS X El Capitan 
is an AirPlay button on certain compatible 
web video players, enabling the video to be 
sent directly to your Apple TV. Elsewhere, the 
Mail app has been given a few new features, 
users now able to trash or mark as read their 
messages via a simple swipe. The improved 
Notes app, meanwhile, has already attracted 
acclaim as a potential "Evernote killer" on 
account of its checklist, image and web link 
embedding abilities, while the Spotlight 
search function now comes with sports and 
weather information. 
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iOS HAS JUST BECOME EVEN 
MORE USEFUL 


If we haven't mentioned OS X El Capitan's 
new split view for full-screen apps in much 
detail above, that may just be because it 
makes more sense on the iPad. 9to5Mac 
writer Mike Beasley questioned the 
usefulness of such a feature for iMac users, 
commenting that "There has never been 
anything holding users back from putting 
two, three, or any other number of windows 
next to each other on the screen in any 
configuration they want." 

Look to iOS 9, however, and its new 
multitasking features could be something of 
a game-changer for the iPad's productivity 
credentials - especially the ability that 
the iPad Air 2 now has to run two apps 
simultaneously. Indeed, many of the new 
iOS 9 features mimic equivalents in OS X El 
Capitan, the Notes app and Search function 
having come in for much the same TLC. 

The keyboard is another aspect of the 
iDevice software that has been notably 
altered, although many of its new design 
and function aspects went unannounced at 
WWDC. These include new text selection 
features that allow you to, for example, 
move the cursor by dragging two fingers 
around the keyboard. You can also now 
perform a two-finger tap to select the closest 
word or highlight a complete block of text. 
Another easily-missed new iOS 9 feature is 
a Notification Center widget that shows you 
the battery life of connected devices such as 
the Apple Watch. 


PLENTY OF TIDBITS TO EXPLORE 


The above is by no means an exhaustive list 
of all of the new perks that the most recent 
Mac and iDevice software releases throw 
up. Nonetheless, it should give you a taste of 
how the latest iterations of the ever-popular 
operating systems still offer much new and 
interesting to discover, even if they aren't the 
comprehensive top-to-bottom revamps that 
past versions have been. 

In any case, much of the appeal of any new 
Apple software update is surely in digging 
under the surface to see just what things you 
may not have seen referred to in the glossy 
launch presentations and press releases. 
Plenty of developers have already got in on 
that action, and as an Apple fan, we're sure 
you'll be itching to do the same. ■ 

by Benjamin Kerry & Gavin Lenaghan 











YOUR FACE ON 
YOUR ESPRESSO 
HIGHLIGHTS EROM 
TECH SHOW 


Imagine staring deep into the foam of your 
favorite espresso drink and seeing a face 
looking back at you. Or how about using the 
charge in your fingers to clean your teeth 

At the CE Week gadget show in New York this 
week, there were several standouts amid the 
sea of smartphone chargers and 3-D printers. 
Some are set to hit stores near you in the not- 
too-distant future. 

Here's a look at some of the more fun and 
fabulous items on display 


LUFTHANSA LATTES 

Ripples combines 3-D and ink-jet printer 
technologies to paint a picture on top of any 
foam-covered drink using coffee extract. 
Baristas can choose a pre-loaded design or 
upload their own over Wi-Fi, such as a picture 
of the person receiving the drink, corporate 
logos or even jokes. 

The Israeli company behind it. Stream CC, 
says it has a deal to introduce the machines 
in Lufthansa's first and business-class lounges 
this year. 
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The $999 machine will be available to 
commercial establishments that serve coffee. 
Service plans start at $75 per month. 















BEER FIZZICS 


For the beer aficionado who wants to 
experience the frothy head of a properly poured 
draft beer at home, there is Fizzics. 


The personal beer dispenser takes beer from any 
store-bought can, bottle or growler and applies 
some magic to give it the bubbles and taste of 
something straight from the tap. 


All styles of beer from pilsners to stouts work 
with the machine. 


The invention was funded by an Indiegogo 
campaign that raised about $148,000, nearly 
triple its goal. Commercial sales are expected to 
start in September, with the machines retailing 
for nearly $200. 



A T-REX THAT PLAYS FETCH 


If you think a puppy is too much responsibility 
for your child, how about a mini robot 
Tyrannosaurus Rex 

Using location technology, the MiPosaur can 
chase after a matching ball, go for a walk with 
its owner and even dance and make happy 
sounds. The exceptionally cute robots will go on 
sale in August at major retailers such as Target, 
Wal-Mart and Toys R Us. The combination of a 
MiPosaur and a ball will cost about $120. 

WowWee, the MiPosaur's parent company, 
also showed off its REV battle cars. For $100 
you can get a pair of race cars controlled by a 
smartphone or tablet app. Players use the cars to 
chase and shoot at each other. Lights and sounds 
signal a hit. Those who can't find a partner can 
choose a computerized bad guy to play against. 






CODING FOR KIDS 


Given the job possibilities down the road, it's 
never too early to start teaching your kids how 
to code. 

Ozobot aims to do just that. By drawing lines 
in various colors, kids as young as 7 can tell the 
pingpong-ball-sized robot to do things like go 
forward, backward or spin around. 

While the original Ozobot has been around for 
a while, an updated version is geared at older 
children. Rather than draw colored lines, kids 
program their Ozobot on a computer. 

The new Ozobots sell for $60 on Amazon. 
Older models, which sell for about $50, can be 
upgraded to add the coding software for $10. 
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BATTERY BOOSTER 

There's a lot of power in your little finger. 

The Ionic ProClean toothbrush generates millions 
of ions negative by creating a circuit involving 
the moistened toothbrush and a person's 
palm or finger. According to the company, the 
completion of the circuit gets the ions flowing. 
The ions then polarize plaque fluid, causing a 
person's tooth enamel to repel it. This loosens 
and removes the plaque. 

A small light on the brush indicates when this is 
happening. The brushes sell for about $10. 
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AOL Computer Chef kup 


Clean it up. 
Speed it up. 
Lock it up. 


Free your computer from the junk dirtying up 
its hard drive with AO oute r Checkup, 
the one-click fix that helps clean and speed 
up your slow PC. 

• Remove traces of internet browsing history 
and encrypt sensitive files 

• Get rid of the useless junk left behind when 
installing and uninstalling programs 

• Back up and recover accidentally deleted files 

Analyze system settings and identify ways to 
improve security 



Sign up now, and then sit back, relax and let our 24 powerful 
PC tools clean, speed up and optimize your PC automatically. 


TRY IT FREE FOR 30 DAYS 


Annual subscription for just $39.95 per year begins upon registration. 
To avoid being charged the recurring subscription fee, 
simply cancel before the free trial period ends. 







WHILE 

WE’RE 


There's seemingly something missing in 
the lives of the middle-aged, but otherwise 
happily married creative New Yorkers 
Josh (Ben Stiller) and Cornelia Srebnick 
(Naomi Watts). They get a sniff of what that 
'something'could be when they encounter 
the free-spirited young couple Jamie (Adam 
Driver) and Darby (Amanda Seyfried), in this 
openly funny cross-generational comedy. 


iTunes Preview 


FIVE FACTS 


1 . While We're Young is written, produced and 
directed by Noah Baumbach. 

2. It was screened in the Special 
Presentations section of the 2014 
Toronto International Film Festival. 

3. Other members of the cast include Charles 
Grodin, Brady Corbet, Ryan Serhant and Maria 
Dizzia. 

4. Shooting took place in September 2013 
in New York City. 

5. James Murphy composed the film's 
score. 


by Noah Baumbach 
Genre: Comedy 
Released: 2015 
Price: $14.99 


176 Ratings 


Trailer 



Rotten Tomatoes 


See more in 









The Gunman 


FROM THE DIRECTOR OF TAKEN 



One of this generation's greatest actors, Sean 
Penn, takes on the true 'tough guy' role of ex- 
soldier Jim Terrier, who is forced to disappear 
after carrying out an assassination in the 
Congo. Fast-forward eight years, and his past 
is catching up with him, as he tries to find his 
former colleagues to discover the reasons for 
his predicament. 


1 . Penn is joined on the cast by the likes of 
Jasmine Trinca, Javier Bardem, Ray Winstone 
and Mark Rylance. 


2. The film is based on the 1 981 Jean- 
Patrick Manchette novel. The Prone 
Gunman. 


3. Principal photography took place in 
the spring of 201 3 in various European 
locations. 


4. Marco Beltrami composed music for the 
film. 


5. The movie grossed $1 0,664,749 at the box 
office. 


Rotten Tomatoes 


FIVE FACTS: 


: SEAN PENN 

^^GUNMAN 


MARCH 2015 


itunes Preview 


by Pierre Morel | 

Genre: Action & Adventure 
Released: 2015 I 

Price: $14.99 I 


★ ★ 

58 Ratings 
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DC CU08 




iTunes Preview 


Genre: Hip-Hop/Rap 
Released: Jun 29, 2015 
14 Songs 
Price: $9.99 


Dreams Worth 
More Than Money 

Meek Mill 

The Philadelphia native had to delay the 
release of his second studio album from 
September due to the revocation of his bail, 
which led to a three to six month jail sentence. 
However, the finished project appears to 
have been worth the wait, with Future, Drake, 
DiddyThe Weeknd and Nicki Minaj just some 
of the represented guest talents. 

FIVE FACTS: 

1 . Meek Mill is the stage name of Robert 
Rahmeek Williams. 

2 . He released his debut studio album. 
Dreams and Nightmares, in 201 2. 

3 . He is the boyfriend of Minaj, who appears 
on the new single "All Eyes On You". 

4 . Mill has said that the title of Dreams 
Worth More Than Money was inspired by 
his realization that there is more to the 
music industry than wealth. 

5 . Other artists featured on the album include 
Chris Brown, Swiss Beatz and Rick Ross. 


See more in 

iTunes lioi 









Interview with Meek Mill 



Dark Before Dawn 

Breaking Benjamin 


Illness and legal troubles may have served 
to make this the Pennsylvania rock band's 
first studio album since Dear Agony in 2009, 
but you could be forgiven for thinking that 
the interval had been much longer, the band 
having reformed for this release with an 
entirely new lineup - save for founder and 
front-man Benjamin Burnley. 


FIVE FACTS: 

1 . Breaking Benjamin was formed in Wilkes- 
Barre, Pennsylvania in 1998. 

2. The band's debut studio album was 
Saturate in 2002. 

3 . The group's current lineup consists of 
Burnley, Aaron Bruch, Keith Wallen, Jasen 
Rauch and Shaun Foist. 

4 . Dark Before Dawn is the first Breaking 
Benjamin album not to feature guitarist 
Aaron Fink or bassist Mark Klepaski. 

5 . Burnley has said that around 95 per cent 
of Dark Before Dawn was done before the 
new lineup "even played a single note 
together." 

/ 

/ 
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GRATEFUL DEAD 
ENTHRALL 
FAITHFUL IN FIRST 
OF 5 FINAL SHOWS 


The songs still ran long. To the uninitiated, the 
communal rituals of the faithful fans probably 
looked strange. Was it trippy? Well, this was a 
Grateful Dead show, after all, the first in a handful 
over the next week that are said to be the last. 

The four surviving members of the Dead, joined 
by a trio of well-versed companions, launched 
their "Fare Thee Well" mini-tour Saturday night 
in Northern California, where the legendary jam 
band got its start 50 years ago and almost two 
decades after the death of beloved lead 
guitarist Jerry Garcia. 
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During a performance that featured a little more 
than 3 1/2 hours of music, the group's so-called 
"core four" - rhythm guitarist Bob Weir, bassist 
Phil Lesh and percussionists Mickey Hart and Bill 
Kreutzmann - unreeled a set list featuring both 
crowd-pleasers and obscure pieces from their 
early catalog. 

The band got the Levi's Stadium crowd of about 
80,000 into its customary loose-limbed groove at 
the start with familiar renditions of "Truckin'" and 
"Uncle John's Band." From there, the rest of the 
first set veered unevenly through "Cumberland 
Blues," "Born Cross-Eyed" and a 20-minute-long 
"Viola Lee Blues" that gave Phish front man Trey 
Anastasio, who had the honor and pressure of 
serving as Garcia's surrogate on guitar, his first 
challenge on a solo. 

As "Viola Lee" was ending, a rainbow arced 
across the sky above the stadium like a smile 
from beyond.The majority of the audience, which 
included former flower children with more than 
a touch ofgray in their hair as well as millennials 
who were babies when Garcia died - were 
inclined to appreciate every chord, so grateful 
were they just to be there. 

"I'm in the right place at the right time and all 
the right people are here with me and it's all 
perfect," said Sabrina Donahue, 47 of Montana, 
who attended the show with her "best hippie 
soul sister" - a veteran of over 300 Dead shows in 
the late 1980s who now works as a school district 
superintendent in California. 

"The only difference is we're keeping our shoes 
on now," the educator, Michelle Hutchins, 47, 
said. The parking lots around the stadium had 
more Subarus and luxury sedans than VW 
buses. There were fewer vendors selling tie-dyed 
T-shirts, glass pipes and jewelry than in the past, 
but enough to remind tailgating concert-goers 
they were in the right place. 


Ill 



"I have this feeling about all the bands from 
the 60s - you want to see them one more time 
because they gave you so much/' said Larry 
Johnson, 64, of Seattle, who went with three 
college buddies. 

The second half of Saturday's show got off to a 
slow start as the reunion band, which included 
Bruce Hornsby on piano and keyboards, struggled 
to find its footing on "That's It For The Other 
One" and "Dark Star." 

"To me, this show feels like a big rehearsal," Erik 
Keegan, 39, of Southern California observed, 
adding that he was still enjoying himself "The 
notes are all there but they don't add up." 

The energy started to rebuild when they tackled 
the iconic "St. Stephen." Anastasio delivered his 
finest fretwork on the song. Per Dead tradition. 
Hart and Kreutzmann fully re-engaged the 
audience w ith "Space," an improvised percussive 
interplay accompanied by rhythmic psychedelic 
graphics. Bob Weir, the former baby-faced band 
heartthrob who now has a full head of white hair 
and a bushy beard that makes him resemble the 
Lorax, came alive while singing "That's It For the 
Other One" and taking the vocal duties that used 
to fall to Garcia on "Morning Dew." 

The Grateful Dead are scheduled to play a second 
show in Santa Clara on Sunday before heading to 
Chicago for three shows at Soldier Field on July 3, 
4 and 5. Soldier Field is where they last played as 
a group before Garcia's death at age 53. 

Although the original band members say July 5 
will be the last time they perform together, they 
all have their own bands or musical projects and 
have teamed up as pairs for select gigs. 

"This is the end, but it isn't the end," said John 
Fauth, 20, of Oregon, who discovered the Dead 
two years ago around the time he bought a VW 
bus. "The community can't just die." 
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NEED TO HIT 
ERIENDS UP EOR 
CASH? THERE'S AN 
APP FOR THAT 


On a trip to Maine with four friends, Alexander 
Culbertson racked up $1,300 on gas, hotel 
rooms, food and drinks. 

But instead of splitting all of the weekend's 
activities evenly throughout the trip, one 
person paid for everything. Then, later they all 
split the final bill using Venmo, an app that lets 
users pay with a tap and a text-like message. 

"It would have been a nightmare for all of us to 
evenly split every transaction," says Culbertson, 
26, a Boston advertising executive. "If you 
say 'I'll grab beer and you grab the groceries,' 
things usually don't come out as planned. "This 
kept things easy." 
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Kacy Cox paid Paul Glenn 


Kathryn C charged Haley Wilich 
Movie night jjfH 


Paige Powell paid Tate Giliman 
Why is SIX afraid of 7? 


Maggie Deloria paid Andrew D 


Kyle Beaudouin paid Charlie M 
[ irially, tfie rent is complete 


Hannah Swiliart charged danii.. 





Al Culbertson paid Kyle B 

Hey venmo! @Kyle-Beaudouin ©Charlie- 
McMullen @Nick-Deadrick 
©BeMahones and I are going to the zoo 

today! 

Efin F, Katie B, Kyle B. Patch t_ 

- CQ 1 

Like Comment ■ i ■ 

Kyle Beaudouin paid Al C ' ■ 
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Like Comment ^ 


Al Culbertson charged Whit B ' 
THE MEATLOAFUI 

Like ComiJUHit 
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Edit 


d AT&T LTE 


Al Culbertson 

©Atex-tSribertson 


Al Culbertson paid Kyle B 

Paul Walker can't make it to dinner 

tonight. 

, - S6.75 

Commenl 


You cashed out $33.86 
Estimated arrival: March 31 


Mar 28 


You cashed out $114.00 
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Person-to-person mobile payment services like 
PayPal-owned Venmo are catching on as a way 
to bypass searching for an ATM or splitting a 
bill on multiple cards when the dinner check 
comes. And they're particularly popular among 
millennials, a generation that seems to have 
their own way of doing everything. 

For Dan Callahan, 22, a digital marketing 
manager in Philadelphia, using Venmo means 
avoiding the awkward situation of nagging 
his roommate for rent since you can request 
payment via the app. 

"I write the checks or pay online for our rent, 
utilities, and anything else, and at the end of 
each month, I total it all up and he sends me 
half," Callahan said. "And it's all free. Beats 
having to get ATM charges from my bank and 
dealing with cash!" 

The services also are growing quickly: Venmo 
is seeing four times the growth this quarter 
as it did last year. The service processed $2.4 
billion in transactions in 2014 and $1.3 billion 
last quarter alone. Similar services abound, 
including Snapcash on Snapchat and Square's 
Cashtags which can be used via tweet or text. 

It's still just a sliver of total spending online - 
which Forrester predicts will reach $334 billion 
in 2015. But the peer-to-peer payment services 
are catching on with some more quickly than 
so-called digital wallets like Apple Pay or 
Samsung Pay. 

Rohan Gandhi, 24, a consultant in Washington, 
D.C., said when his friend lost a debit card while 
traveling with him in Cambodia, he was able to 
foot all the bills and then be "Venmo-ed" back 
instantly by his traveling companion. 

"In terms of convenience, us twentysomethings 
are never without our phones, and the app is 
incredibly easy to navigate," he said. 

The services link directly to your bank account, 
debit card, or credit card. (In Venmo's case. 




it's free to link to your bank account or debit 
account but credit card transactions cost a 3 
percent fee). 

You first have to connect to other people who 
have signed up for the service. Then, you type 
in the amount you want to send someone, add 
a short message about what the payment is for, 
and hit send. 

"I like the convenience of it - primarily that 
immediacy," said Sierra Davis, 25, a newspaper 
writer in Los Angeles. 

Security works the same way it does for any app 
that stores your bank or card information. That 
means it might be accessible if someone steals 
your phone. And the fee for using credit cards 
discourages their use, even though credit cards 
are usually fraud-protected for anything over 
$50, unlike some bank accounts and debit cards. 

Cynthia Larose, chair of the privacy and security 
practice at the law firm Mintz Levin in Boston, 
said users should be cautious. 

"These days you can't assume that any system 
is secure," she said. "If you're starting off using 
a system like this, I wouldn't use your main 
bank account." 

Peer-to-peer services have security policies 
in place but they're not always as direct as 
dealing with a bank. Venmo, for example, says 
users aren't liable for more than $50 of any 
unauthorized transfers they find, but only if 
they contact the company within two days 
after learning of the theft. 

Still, for Davis, like many, the convenience 
outweighs security concerns. 

"Security is always a concern when dealing with 
finances online. But I bank online, I make online 
purchases, I've used PayPal in the past without 
a problem. I have a password on my phone, in 
addition to the password on the app, and I keep 
a close eye on my finances and trust my bank," 
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she said. "For my generation, money transfers 
like this are so familiar that it feels safe." 

The messages that go along with the payments 
are a major attraction for many users. Venmo 
features a Twitter-like newsfeed that shows 
who your friends are paying and what they're 
paying for. 

"I like how you can leave notes saying exactly 
what the transaction was for," said Jordyn 
Holman, 21, from Chicago. "People are fun 
with describing it, oftentimes using emojis like 
hamburgers and drinks to describe a meal that 
was Venmo-ed." 

Peer-to-peer systems typically work only for 
people who are on the same system, and 
multiple systems have sprung up. Facebook 
recently jumped in the game with Facebook 
mobile payments. Square and PayPal have built 
up their own services, and banks have their 
own person-to-person, or P2P, services 

The services, which are free or charge a 
nominal fee, don't make much money. PayPal's 
soon-to-be CEO Dan Schulman said the goal 
for Venmo is to eventually tie the app into 
PayPal's network of merchants and have 
more businesses accept Venmo. Currently, 

Papa John's accepts Venmo payments for 
Pizza and H BO accepted it for its pay-per-view 
blockbuster boxing match between Floyd 
Mayweather and Manny Pacquiao in May. 

Adam Madaris, 22, a bank teller in Boulder, 
Colorado, hosted a party with his roommate 
for the Mayweather-Pacquiao fight and had 
attendees split $99 pay-per-view cost via Venmo. 

"I actually can't think of a single one of my 
friends who haven't used a service for making 
payments electronically, whether that's Venmo, 
Snapcash, Google wallets, or even my bank's 
P2P service," he said. 
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NBC TO DONALD TRUMP: 

YOU'RE FIRED 


NBC said Monday that it is ending its business 
relationship with mogul and GOP presidential 
candidate Donald Trump because of comments 
he made about Mexican immigrants during the 
announcement of his campaign. 

The network said it would no longer air the 
annual Miss USA and Miss Universe pageants, 
which had been a joint venture between the 
company and Trump. Miss USA has aired on NBC 
since 2003, and this year's edition was set for July 
12. "At NBC, respect and dignity for all people 
are cornerstones of our values," NBC said in a 
statement. Trump's reply: a "weak" NBC should 
prepare to meet him in court. 
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NBC's action comes less than a week after 
Univision similarly decided to ditch Trump and 
the pageants. Trump has also been a fixture on 
NBC as host of "The Apprentice" and its celebrity 
offshoot, and an agreement that he would no 
longer be on the show predated the current 
controversy. The network said Monday that it 
and producer Mark Burnett are exploring ways to 
continue "Celebrity Apprentice" sans Trump. 

Trump said he anticipated losing the business 
relationship and that he's not apologizing for his 
statements because they "were correct." 

"Whatever they want to do is OK with me," 

Trump told reporters in Chicago after a campaign 
speech to civic leaders. 

But in a statement issued by his company in 
New York, Trump said "NBC is weak, and like 
everybody else is trying to be politically correct. 
That is why our country is in serious trouble." 

He said he'd consider suing, as he plans to do with 
Univision. He also took a shot at NBC's decision 
to demote, but not fire, news anchor Brian 
Williams for telling false stories about some of the 
reporting he was involved in. 




"They will stand behind lying Brian Williams, but 
won't stand behind people that tell it like it is, as 
unpleasant as that may be," he said. 

During his presidential kickoff speech. Trump 
said Mexican immigrants are "bringing drugs, 
they're bringing crime, they're rapists and some, 

I assume, are good people." He called for building 
a wall along the southern border of the United 
States. Trump later said that his remarks were 
directed at U.S. policymakers, not the Mexican 
government or its people. 

The National Hispanic Leadership Agenda, a 
group of 39 Latino advocacy organizations, had 
called on NBC to get out of business with Trump. 
Similarly, a petition urging the same thing on the 
Change.org website had gathered more than 
218,000 signatures. 

Dozens of protesters - from immigrant and Latino 
rights groups - waited outside of a downtown 
Chicago restaurant where Trump spoke. Their 
chats included "No more hate!" 

Maritza Vaca, with the Chicago-based Accion 
Hispano, said immigrants have rights and was 
upset by Trump's comments. 

"It is racism," she said. "For him to be running for 
president is ridiculous." 

NBC said it is still determining what it will air in 
place of the pageant next month. 
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SWAYS AIRLINES ARE 
ACTUALLY MAKING FLYING BETTER 


■■■ 
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Thankfully, no. Amid the unpleasantness, there 
are a few bright spots where airlines inject a bit 
of humanity back into our journey. And with a 
record 222 million passengers expected to fly on 
U.S. airlines this summer, we could use any little 
bit of sympathy. 

Here are five things to actually like about flying 
today: 

- Baggage guarantees. The $25 fee to check 
bags is a fact of life on most airlines. But until 
recently, only Alaska Airlines thought the extra 
money should guarantee passengers something 
in return. Since 2010, the airline has promised 
that suitcases will be on the carousel within 
20 minutes of the plane arriving at the gate. If 
not, passengers get a $25 voucher for a future 
flight or 2,500 bonus frequent flier miles. Delta 
Air Lines copied that policy this year, offering 
2,500 bonus miles to existing members of its 
frequent flier program - but no voucher. Act 
quickly: Alaska requires you to reach out within 
two hours of arrival; Delta within three days. 

And ultimately it's your stopwatch against the 
airlines' - they are the final arbiter of tardiness. 


Packed planes Less legroom. Fewer frequent flier 
miles. 


Is that all summer travelers can look forward to? 



- Suitcase delivery. Speaking of luggage, you can 
skip the baggage carousel and have your bags 
delivered straight to your home, office, hotel or 
any other location within 40 miles of the airport. 
Yes, the airlines do charge an extra $30 for one 
bag, $40 for two or $50 for up to eight suitcases. 
But for some travelers it is worth that extra 
price. And the bags are supposed to show up 
within four to six hours. Alaska, American, Delta, 
JetBlue, Southwest and United offer this service 
through an outside vendor. Bags VIP. 

- Streaming video. Airlines are providing more 
ways for passengers to be entertained - or 

at least distracted from the cramped space. 

The latest innovation: the ability to stream 
movies and TV shows directly to our tablets 
and smartphones. Yes, some content does cost 
money, but there are plenty of free offerings. 
Alaska, American, Delta, JetBlue, Southwest 
and United all offer such a service on some - 
but not all - of their planes. Your best bet to be 
entertained is on Delta, which offers the service 
on all but its 50-seat domestic regional jets and 
on more than half of its international fleet, and 
on Southwest, which has it on 80 percent of its 
jets - basically the newest ones. American only 
offers streaming on jets without individual TVs; 
United has the service on just 30 percent of its 
flights. Passengers may also encounter a lack of 
electrical plugs to charge all these extra devices. 
Airlines are working to get each passenger their 
own plug or USB port but they aren't moving 
fast enough. 
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- Food and drinks on demand. Airlines have 
traditionally controlled when we can eat or 
drink. Passengers sit waiting for flight attendants 
to roll the cart down the aisle and then order 

a beverage or buy a snack knowing that they 
are unlikely to see the cart for the duration of 
the trip. Virgin America has a different system. 
Throughout the flight, passengers can order 
cookies, chicken sandwiches, margaritas and 
more on touchscreens in front of them. The 
airline sells more items and passengers don't 
have to wait long for a refill. Perfect for today's 
impatient traveler. 

- Coat check. So this isn't going to help 
with summer vacations but gets points for 
creativity. JetBlue now offers a coat check 
at New York's JFK. Yes, leave your jackets in 
chilly New York while you jet off to Florida or 
the Caribbean. The only catch: you need to 
fly back into JFK, it has to be a domestic flight 
and it costs $2 a day. Still, this service keeps 
the overhead bins less crowded and prevents 
passengers from forgetting jackets in their 
tropical hotel room closets. 
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LOOKING FOR LOVE ON A 
DATING APR? YOU MAY FIND 

MUSIC INSTEAD 


In your quest to find a date, a spouse or a hook- 
up, you might discover something else when 
using dating apps: new music. 

From Madonna to Mariah Carey, an increasing 
number of acts are looking to platforms like 
Tinder and Match to promote their music and 
reach their fans on-the-go. Madonna's latest 
album was advertised on Grindr, an app for gay 
men, while Jason Derulo looked to Tinder to 
debut a music video. 

Carey launched a profile on Match.com to 
premiere her music video for the single, "Infinity," 
and last week DJ-producer Afrojack took over 
Match's Twitter account for eight hours to answer 
questions about love and relationships while 
promoting his new single, "SummerThing!" 

"You want to go where your fans are, where your 
potential fans are. And you can't just promote on 
iTunes - you've got to think of other ways to reach 
an audience," said Joel Simkhai, the founder and 
CEO of Grindr. 
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Simkhai said Madonna's team contacted Grindr 
about collaborating. They launched a contest 
around Valentine's Day where users would 
change their profile photos to mimic the album 
cover of "Rebel Heart" - where Madonna's face 
is wrapped with wires. Five winners earned 
a chance to live chat with the pop icon, who 
released the album in March. 

"She was very keen with having chats with actual 
Grindr users," Simkhai said. "That was her idea." 

Gay fans have long supported Madonna, who 
has advocated gay rights for decades. Grindr 
also worked with Lady Gaga in 2011 when she 
released "Born This Way," even providing a link to 
iTunes to download the No. 1 hit. 

Zedd, the Grammy-winning DJ-producer, 
worked with Tinder to promote his album, "True 
Colors," released last month. While searching for 
suitors. Tinder users would come across Zedd's 
promotional profile and if they swiped right - 
which means "like" - they could purchase the 
25-year-old's album at a discounted price of $3.99 
(it currently costs $7.99 on iTunes). 

"Music is something that is so woven into the 
life of millennials, as is meeting new people, 
that there's just an incredible amount of overlap 
between the two," said Phil Schwarz, Tinder's 
head of marketing. "Tinder's always been talked 
about as a social discovery app, and I think this is 
more evidence that this is true." 

"Tinder is where millennials are, and if you 
combine that with the fact that the platform 
is highly, highly engaging, you have something 
really, really powerful," he added. 

Tinder or Interscope Records, Zedd's label, 
wouldn't say how many albums sold on Tinder, 
but the sales from the app counted toward the 
39,000 copies "True Colors" pushed in its first 
week, helping it debut at No. 4 on the Billboard 
200 albums chart. 
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Schwarz said 85 percent of Tinder users are 
between the ages 18-34, and the average user 
spends about 11 minutes on the app each day 

- one of the main reasons Derulo launched the 
video for "Want to Want Me," a Top 5 hit, on 
Tinder. "I see this app as the wave of the future. 

I know my fans will swipe right," Derulo said in a 
statement. PlentyofFish also worked with Derulo 
when the website appeared in the music video 
for his song "Ridin Solo" in 2010. The dating 
service also appeared in Britney Spears, Flo Rida 
and Kesha's videos. In addition to finding a place 
in Gaga's "Telephone" video, PlentyofFish worked 
with the star during a U.S. tour, giving fans a 
chance to win tickets and backstage passes. 

Other artists also have found ways to work with 
dating apps: Hilary Duff, a regular Tinder user for 
real dates, used the app's interface in her latest 
music video, and Limp Bizkit frontman Fred Durst 
is the director behind recent commercials for 
eHarmony, the dating service that has worked 
with Natalie Cole and used her hit, "This Will Be," 
in TV and radio ads. 

Grindr - which has 2 million active daily users 

- said the company's success with music 
partnerships is leading to more work this 
summer. After collaborating with Madonna, who 
has a deal with Live Nation, Grindr is continuing 
to work with the concert promoter and is 
expected to launch campaigns with Nicki Minaj 
and Idina Menzel. 

Grindr is also expected to work with Ciara, Jessie 
J, Disclosure and others through Goldenvoice, the 
company that created the Coachella Valley Music 
and Arts Festival, operates music venues and 
promotes hundreds of concerts each year. 

"This is a win-win for us. Our users are 
very interested in music, very interested in 
entertainment," Simkhai said. "We like to show 
them things that (are) relevant to them." 
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RAILROAD OFFICIAL ASKS 
DIGITAL MAP MAKERS TO 
MARK CROSSINGS 


The federal agency that oversees railroads 
has asked digital mapping companies to alert 
drivers as they approach track crossings in the 
hope that visual and audio cues will lead to 
greater awareness of potential dangers. 

So far, Google has agreed to update its maps 
with crossing locations, the Federal Railroad 
Administration announced Monday. 

The effort comes as deaths from train-on- 
vehicle collisions increased in 2014 from 2013, 
according to the agency. With approximately 
270 deaths, 2014 was the first year-over-year 
increase this decade, the agency said. And this 
year began with major accidents at crossings 
near New York City, Los Angeles and in North 
Carolina. 

It's not yet clear when the audio and visual 
alerts will begin popping up. 
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Google Maps said it is sees a chance to make 
the maps more useful, spokeswoman Mara 
Harris said. 





The railroad administration also has asked 
Apple, TomTom, MapQuest and Garmin to 
participate, agency spokesman Matthew 
Lehner said. 


In a blog post, the agency's acting administrator 
wrote that Google will stitch the locations 
of approximately 250,000 public and private 
crossings into its maps. 


For drivers and passengers who are driving an 
unfamiliar route, traveling at night, or who lose 
situational awareness at any given moment, 
receiving an additional alert about an upcoming 
crossing could save lives, acting administrator 
Sarah Fein berg wrote. 
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REAL HOUSEWIFE 
VICKI GUNVALSON 
GETS REAL ABOUT 

REALITY TV 


It's hard for Vicki Gunvalson to not think of 
the past decade of her life in terms of TV 
seasons: She's the only remaining original cast 
member on Bravo's first "Real Housewives" 
series, "The Real Housewives of Orange 
County." 

Gunvalson, 53, said in a recent interview that 
she equates milestones in her life to what 
season they aired on. The show, which airs 
at 9 p.m. EOT on Mondays, is now in its 10th 
season. 
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"This season my mom dies. Last season, I had 
situations with Tamra (Judge) and then I look 
at another season where I decided to divorce 
(ex-husband) Don," she said. 

In a recent interview with eNews Magazine, 
the OG of the OC talked about friends from 
the show and how reality TV impacts real life. 

eN: Which woman on the show is a legitimate 
friend in your eyes? 

Gunvalson: It changes from season to season. 
Tamra is my friend ... right now. ... (Former 
cast member) Alexis Bellino absolutely is my 
friend. She reaches out to me weekly. I see 
Lynne (Curtin) every now and then. I see 
Jeana (Keough) every now and then. You 
think about all these people IVe filmed with 
all these years and there's not many I stay in 
touch with. 

eN: Is it hard to be married on a reality TV 
show? 

Gunvalson: I definitely think you need a strong 
bond and a strong foundation. ... It's definitely 
tough on marriage and relationships. I'm in 
counseling over this because I don't know 
how to some days handle it. 'Is this my reality 
or is this reality?' 

eN: Because you have seen castmates come 
and go, is it ever awkward? 

Gunvalson: The disadvantage I have is the 
new cast members coming in have watched 
me, so they're gonna try to either be my 
friend or they're gonna try to tear me down. 

I never watched anybody. When I started 
filming, there was no reality show. We were 
the first. 

eN: You have a reputation on the show as 
being hard to get to know and that you don't 
just like everyone but is really that because 
you're then waiting and watching? 
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Gunvalson: (I wonder) 'What is their motive? 
Why are they coming on the show?' The ones 
that are going on the show is they're either 
opinionated or they have something to say. 

I'm the matriarch. I'm the one they're gonna 
come after. 

eN: Do you watch other reality shows? 

Gunvalson: No. I don't have time. I think 
what's good for me is when I do see other 
'Real Housewives' cast members (from other 
cities) like NeNe (Leakes) and Ramona (Singer) 
I have no opinions about them. I don't know 
any of their storylines. I don't know what's 
going on but I like them as people. It's easy 
that way. 

eN: Have you ever thought about leaving 
the show? 

Gunvalson: Yes. In the past three years I've 
thought about it. It's been hard to manage my 
personal life and then my insurance career. ... 

I weigh it out every year and there's always 
been more good than bad. When there is 
a day there's more bad than good, then I'm 
done. ... I don't live, breathe and die a TV show. 


Online: 

http:// www.bravotv.com/the-real- 
housewives-of-orange-county 
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'GENERAL 
HOSPITAL ACTOR 
GEARY TO END 
ROLE ON JULY 27 


Anthony Geary, whose character Luke Spencer's 
marriage to Laura in 1981 on "General Hospital" 
was the biggest moment in daytime television 
history, will appear in his final episode 
next month. 

ABC announced in May that Geary decided to 
leave the show after nearly three decades, saying 
his character would be written out of the series 
later this summer. His last appearance in the role 
will air on July 27, the network 
announced Monday. 
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More than 30 million people tuned in to watch 
Luke marry Laura, considered a storybook event 
despite a backstory of Laura falling in love with 
her rapist. Actress Genie Francis, who played 
Laura but hasn't been on "General Hospital" since 
2013, has returned to participate in the story of 
Luke's exit. They've teamed up to save their son 
Lucky, played by Jonathan Jackson. They believe 
Lucky has been kidnapped. Jackson, who left the 
show in 2011, will also briefly reprise his role to 
help usher out the character of Luke. 

Geary, 68, began playing Luke in 1978. He said in 
a statement that he originally signed on for a 13- 
week stint. He said except for an eight-year hiatus 
in the 1980s, "Luke Spencer has been my alter 
ego ever since. I'd like to thank ABC, my producers 
and the GH audience for a long and exciting ride." 

Geary has received a record eight Daytime Emmy 
Awards for his work as Luke Spencer. 

"General Hospital" marked its 52nd anniversary 
in April and is the only remaining soap opera on 
ABC. It's the longest-running daytime drama 
on television. 



Online: 

http://abc.go.confi/shows/general-hospital/ 

















Three high school students were going to get 
the science lesson of a lifetime by flying their 
experiment in space. 

Instead they got a life lesson about loss, but 
more importantly about determination, as they 
watched their experiment get wiped out for 
the second straight time by a rocket failure on 
Sunday. 





The students from North Charleston, South 
Carolina, had come up with an intricate 
electronics circuitry experiment. It was supposed 
to fly last October to the International Space 
Station on an Antares rocket out of Wallops 
Island, Virginia. 

But it blew up as they watched from only 1.7 
miles away. Joe Garvey was knocked over by 
the blast coming off the launch pad. Rachel 
Lindbergh felt the heat on her face. 

Eight months passed. Every other student team 
got to fly their experiments again, but finally 
Sunday was the turn for Joe, Rachel and Gabe 
Voigt, and their teacher, Gabe's mother, Kellye. 

They drove down to Cape Canaveral, Florida, 
and joked about their luck. But Rachel, the 
eldest of the three students and a physics 
major headed to the University of Chicago, 
doesn't talk about luck. She talks about 
independent events and variables. 

Then the SpaceX rocket launched Sunday 
carrying their experiment. It soared into the sky. 
High fives were exchanged. They started heading 
back for lunch. 

Then their phones started buzzing with text 
messages, condolences. Rachel's was from her 
grandmother. 

"We thought grandma must have been watching 
the wrong channel," Rachel recalled from her 
hotel. 

She wasn't. The rocket broke apart. Their 
experiment was lost again. 

This one didn't hit as hard or hurt as much, 
maybe because they really didn't see it, Joe 
said. That's rocket science. Failure happens, 
Rachel said. 

"There's a lot of life lessons to take from this 
too," Gabe said. "If something happens, that 
doesn't mean it's the end of that." 
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After their first launch, the students improved 
the experiment to include circuitry from the 
space shuttle Endeavour, which was better than 
what they tried at first. Next time, they'll do 
even better, the three students vowed. 

Joe said all he wants to do is get this done before 
he graduates in two years - he and Gabe will be 
juniors in the fall. 

Within 10 minutes, teacher Voigt got a call from 
their mentors at NASA's Goddard Space Center. 
They're going to get more space shuttle circuitry 
to fly again. 

Rachel and Joe will be at a space conference next 
week in Boston to talk about their experiment. 

"Disappointing, sure," Rachel said. "You can't let 
things stop you." 


Online: 

The students' experiment: http://tin whiskies. 
weebly.com/ 
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Nearly two-thirds of Americans with 
Alzheimer's disease are women, and now 
some scientists are questioning the long-held 
assumption that it's just because they tend to 
live longer than men. 

What else may put woman at extra risk? Could 
it be genetics? Biological differences in how 
women age? Maybe even lifestyle factors? 

Finding out might affect treatments or 
preventive care. One worrisome hint is that 
research shows a notorious Alzheimer's-related 
gene has a bigger impact on women than men. 

"There are enough biological questions pointing 
to increased risk in women that we need to 
delve into that and find out why," said Maria 
Carrillo, chief science officer for the Alzheimer's 
Association. Last month, the association 
brought 15 leading scientists together to ask 
what's known about women's risk. Later this 
summer, Carrillo said it plans to begin funding 
research to address some of the gaps. 

"There is a lot that is not understood and not 
known. It's time we did something about it," 
she added. A recent Alzheimer's Association 
report estimates that at age 65, women 
have about a 1 in 6 chance of developing 
Alzheimer's during the rest of their lives, 
compared with a 1 in 11 chance for men. 

e tricky part is determining how much of the 
disparity is due to women's longevity or other 
factors. "It is true that age is the greatest risk 
factor for developing Alzheimer's disease," 
said University of Southern California professor 
Roberta Diaz Brinton, who presented data on 
gender differences at a meeting of the National 
Institutes of Health this year. But, she said, "on 
average, women live four or five years longer 
than men, and we know that Alzheimer's 
is a disease that starts 20 years before the 
diagnosis." That's how early cellular damage 
can quietly begin. 
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Brinton researches if menopause can be 
a tipping point that leaves certain women 
vulnerable. 

However it starts brewing, there's some 
evidence that once Alzheimer's is diagnosed, 
women may worsen faster; scans show more 
rapid shrinkage of certain brain areas. 

But gene research offers the most startling 
evidence of a sex difference. 

Stanford University researchers analyzed 
records of more than 8,000 people for a form 
of a gene named ApoE-4, long known to 
increase Alzheimer's risk. 

Women who carry a copy of that gene variant 
were about twice as likely to eventually 
develop Alzheimer's as women without 
the gene, while men's risk was only slightly 
increased, Stanford's Dr. Michael Greicius 
reported last year. 

It's not clear why. It may be in how the gene 
interacts with estrogen, Brinton said. 

Amy Shives, 57, of Spokane, Washington, 
recalls when her mother began showing 
symptoms of Alzheimer's. But it wasn't until 
after her own diagnosis a few years ago that 
Shives looked up the gender statistics. 

"That was alarming," said Shives, who is in 
the early stages of Alzheimer's, which struck 
at a younger-than-usual age and forced 
her retirement as a college counselor. "The 
impact on our lives and that of our families is 
extraordinary." 

She points to another disproportionate 
burden: About 60 percent of caregivers for 
Alzheimer's patients are women. 

"My daughters are in their 20s and I'm already 
ill," Shives worries. "It's very stressful for them 
to think about when their mother's going to 
need their help." What drives the difference 
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in Alzheimer's cases isn't clear, said Dr. Susan 
Resnick of the National Institutes of Health, 
pointing to conflicting research. 

"We really have had a tough time 
understanding whether or not women really 
are more affected by the disease, or it's just 
that they live longer," Resnick said. 

Data from the long-running Framingham, 
Massachusetts, health study suggests that 
because more men die from heart disease in 
middle age, those who survive past 65 may 
have healthier hearts that in turn provide some 
brain protection. Many of the same factors 
- obesity, high cholesterol, diabetes - that 
damage arteries also are Alzheimer's risks. 

What about hormones? That's been hard to 
pin down. Years ago, a major study found that 
estrogen therapy after 65 might increase risk 
of dementia, although later research showed 
hormone replacement around the onset of 
menopause wasn't a problem. 

Brinton studies how menopause changes 
the brain. Estrogen helps regulate the brain's 
metabolism, how it produces the energy for 
proper cognitive function, and it must switch 
to a less efficient backup method as estrogen 
plummets, she explained. 

"It's like the brain is a little bit diabetic," said 
Brinton, who is studying whether that may 
relate to menopausal symptoms in women 
who later experience cognitive problems. 

Carrillo notes that 40 years ago, heart disease was 
studied mainly in men, with little understanding 
of how women's heart risks can differ. 

"How do we make sure we're not making that 
mistake when it comes to Alzheimer's?" 
she asked. 


167 



MICROSOFT 
SHEDS SOME OF 
ITS AD BUSINESS, 
MAPPING SERVICE 


Microsoft is handing off some its digital 
advertising business to AOL and selling its street- 
image mapping operation to Uber, as the giant 
software company tries to focus on activities 
more relevant to its core business. 

AOL, meanwhile, is adopting Microsoft's Bing 
search engine, replacing Google as the default 
option for visitors who want to search the 
Internet on AOL websites. That means Microsoft 
will get a share of revenue from advertising 
that's tied directly to Internet searches 
performed on AOL. 

But Microsoft, which is based in Redmond, 
Washington, will let AOL take over the selling of 
other types of advertising on Microsoft websites 
and apps, including MSN, Skype and Xbox. An 
AOL Inc. spokeswoman said the New York-based 
online media company will extend job offers 
to all 1,200 people who worked in Microsoft's 
advertising business. 
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Microsoft Corp. CEO Satya Nadella has 
been saying he wants to focus more on the 
company's core software business and related 
services, while warning employees of the 
need to make some tough choices in areas 
where things are not working. Microsoft 
representatives indicated Monday that both 
the AOL and Uber deals are an outgrowth of 
that strategy. 

Under its agreement with AOL, Microsoft 
is unloading a business that's declined in 
importance over recent years. Microsoft has 
steadily increased its sale of advertising related 
to searches on Bing. But revenue from other 
kinds of advertising, known as display ads, had 
fallen to about $250 million in the last quarter, 
or about 15 percent of all Microsoft ad revenue, 
according to figures compiled by industry 
analyst Jan Dawson of Jackdaw Research. 

Display advertising is a tough business for them. 
Search is more lucrative, Dawson said. 

Microsoft and AOL declined to reveal details 
of how they will share revenue from the new 
pact. Both companies characterized the deal 
as a win-win because Microsoft will gain more 
search advertising while AOL, which has been 
beefing up its display business, will now add 
Microsoft's websites to a host of other online 
properties where AOL can place messages for 
advertising clients. 

Uber, meanwhile, has been investing 
in developing its own street-navigation 
technology. The San Francisco-based ride- 
hailing service is acquiring a small unit of 
Microsoft that collected visual images of 
streets and buildings for Microsoft's Bing Maps 
service. Microsoft indicated it will rely on other 
companies to supply it with that data in the 
future. 

They're becoming more and more focused on 
the things that are working well, and jettisoning 
things that aren't working well, Dawson said. 
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EMILIA CLARKE 
CONQUERS THE 
BIG SCREEN WITH A 
'TERMINATOR' 


The secret about overnight success in Hollywood 
is that it never actually happens that way. 

To the casual observer, Emilia Clarke might look 
like one of the lucky ones: The young British 
actress was seemingly plucked out of the ether 
to star as Daenerys Targaryen on HBO's wildly 
popular "Game of Thrones." Just a few years later, 
she was chosen to make the leap to a summer 
blockbuster as Sarah Connor, one of action's most 
iconic heroines, in "Terminator Genisys," 
out Wednesday. 

The ebullient Clarke, who nearly jumped out 
of her seat to answer questions in a recent 
interview, is the first to stress that she's lucky to 
have reached these heights by age 28. But her 
path to playing some of the big and small screen's 
most powerful women wasn't exactly laid out 
before her. Though Clarke is not from a royal 
Hollywood bloodline, she likes to say that she 
"grew up backstage" at the theaters of London, 
where her father was a sound designer. Clarke 
has also said she wanted to act since she was 3 
years old, although that makes her laugh now. 

"It was one of the first interviews I'd ever done 
and it was like, pick a number, any number, and I 
was like, 'Let's go with 3. Sure. Why not?' Basically 






I just wanted to say from very young. I just can't 
even think of a time in my life where I didn't want 
to be an actor/' she said. 

After hearing her prattle on for years about acting 
ambitions, her parents trotted her out to look at a 
drama school when she was 11. Clarke 
was terrified. 

She saw the other kids in the school, hyper 
serious and driven, and decided she wanted to 
stay with her regular studies, work hard and get 
good grades, "just in case." 

If she still wanted to be a part of that world when 
she turned 18, she would go to drama school. 

It turns out, she did. After a couple of "terrible 
tries," she got on a waiting list at the Drama 
School of London. When someone dropped 
out, she got in. But even upon graduation, there 
were only waitressing and other non-acting jobs 
available - things she swears she was "really, 
genuinely awful at." 

After scoring a few minor television roles the year 
after graduating, Clarke got "Game of Thrones" 
in 2010 and instantly became a fan favorite 
as the Mother of Dragons. She's now one of 
only a handful of original cast members whose 
characters are still alive on the show. 

Then in late 2013, Alan Taylor, who had directed 
Clarke in "Game of Thrones," cast her as Sarah in 
"Genisys," the fifth film in the James Cameron- 
created series. 

She could barely wait to get started, and dragged 
co-star Jai Courtney to some acting classes far 
before production began so that they could begin 
to workshop their characters. On set, when she 
wasn't working to keep up with her burly male 
co-stars, including Arnold Schwarzenegger, she 
was in weapons training, stunt training, or just 
working out. 

"There's such authority in this young woman 
coupled with this tremendous vulnerability," said 
Taylor. "You look at those eyes and you kind of 




want to take care of her at the same time that 
she's barking orders at you and scaring you." 

This Sarah Connor is a different take on the 
character Linda Hamilton originated 31 years 
ago. She's a warrior from the start, living out a 
predetermined destiny to give birth to the leader 
of an eventual revolution. But she's dismayed 
by the lack of choices in her life - which is not 
dissimilar to Clarke's "Game of Thrones" queen, 
or even her own experiences. 

Clarke has seen how the trajectory of fame can 
easily get out of hand. While there are wonderful 
plusses, she said, there are also the day-to-day 
realities and pressures and "the fact that the 
choices that you make may reverberate with a 
13-year-old girl reading a magazine about 
your life." 

It also helps when you can exist somewhat under 
the radar in your daily life. Without her long, 
blonde "Game of Thrones" wig, Clarke gets to 
have it both ways. 

"I've been incredibly lucky in that I'm 
unrecognizable without my wig," said the actress, 
who lives in London. "People don't clock me at 
all. On one level on a day-to-day basis it's brilliant 
because I live a ridiculously boring, normal life 
when I'm not filming." 

Up next, Clarke is about to start work on an 
adaptation of JoJo Moyes' book "Me Before You" 
and will be back for a sixth season of "Thrones" in 
no time. As for what the future holds, Clarke says 
she just wants to do "a little bit of everything." 

"I feel confident that I can try lots of different 
things. An independent drama, a romantic 
comedy, Pixar animation," she said. "Maybe even 
a female James Bond! Just throwing it 
out there." 
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REVIEW: 
GADGETS FOR 
THE BEACH AND 
GETTING YOU 
THERE 


If youYe headed to the beach or any other 
weekend getaway, don't forget these "essential" 
gadgets. 

Of course, no technology is truly essential. YouYe 
at the beach! Disconnect! Go swimming! Build 
sandcastles! 

Still can't leave the gadgets behind? Well, 
consider these: 


E-BOOK READER OR TABLET 

You'll want reading material. Sure you can bring 
real books and real magazines, but that's a lot 
to carry. 

I prefer e-readers over tablets for e-books 
because e-readers work better in direct sunlight 
and don't come with such distractions as 
Facebook updates. Amazon has the best readers 
out there. Last fall's Kindle Voyage is a premium 
model with a stunning, high-resolution display 
that makes letters resemble what's on a printed 
page. The main drawback: its $199 price tag 
(add $20 if you want a regular screensaver 
rather than ads). 
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This week, Amazon is bringing that great display 
to its mid-tier model, the Kindle Paperwhite. It 
doesn't have the extra buttons that make page- 
turning easier like the Voyage has. Nor does it 
have an auto-brightness feature that adjusts for 
ambient light. But the Paperwhite does have a 
new font that's meant to be easier on the eyes; 
other Kindles won't get it until later this summer. 
(That said, I thought the old fonts were just fine 
for reading.) 

At $119 (or $139 without ads), the Paperwhite 
is $80 cheaper, while offering much of what the 
Voyage has. 

For digital magazines, you're better off with a 
tablet because e-reader screens typically lack 
color. I like Apple's iPad Mini for its size and 
shape. The full-size iPad Air is too large to carry 
around, and Android tablets typically have 
dimensions more suited for widescreen movies 
than for replicating printed pages. You can read 
e-books on the tablet, too, but e-readers offer a 
better, glare-free experience. 



BATTERY CHARGERS 


You'll probably have to crank up the brightness 
on your tablet and phone to overcome all that 
glare in direct sunlight That will drain the battery 
quickly. Bring a portable power pack, which is 
essentially a battery for recharging the battery 
on your gadget. 

New portable packs from myCharge have both 
Apple and Android cords built-in, so you can 
leave your tangled mess of cords at home. Those 
powerful enough for tablets start at $100. It's 
useful for groups with an array of devices. You 
can charge one Android device and one iPhone 
or iPad at once, but not two Android devices or 
an iPhone and iPad together. It's one of each. 
Many people stick with one system or the other, 
so for most individuals, that second cord will go 
unused. 

The dual-cord chargers will be overkill for many 
individuals. Mophie makes not just battery 
packs but also phone cases with extra power for 
leading phones. The drawback is you need a new 
one when you switch models, though I've found 
batteries tend to wear out over time anyway. 

There are lots of others to choose from. Some 
battery packs have Apple or Android cords built- 
in, while others have a USB port, which means 
more flexibility, but also cords you need to bring. 
A higher price tag usually means more charging 
capacity. 
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DEALING WITH BEACH TRAFFIC 


The Waze mapping app won't eliminate traffic, 
but it might shave off time by finding a quicker 
route. In some cases, that means getting off 
a congested highway an exit or two early and 
using local roads. Users report traffic conditions 
through the app t'o let Waze find the fastest 
routes. 

Mapping apps from Apple and Google, which 
owns Waze, do factor in traffic conditions, but 
it feels special to be getting that from fellow 
motorists. In the rare times that I drive, I've 
found Waze to be spot-on. It doesn't work well 
when there are few other Waze users to report 
traffic, but traffic-heavy destinations such as 
the beach should draw plenty of users and 
traffic data. 





GETTING WET? 

Waterproof gadgets might be overkill unless 
you Ye a lifeguard at the beach every day. Same 
goes for waterproof cases and pouches, which 
also make gadgets more difficult to use. The 
only time I've found a waterproof case useful 
is when I've gone snorkeling with a point-and- 
shoot camera. 

Ziploc and other re-sealable plastic bags can 
help protect gadgets from inadvertent splashes. 
A small amount of liquid usually won't kill a 
gadget. Jumping into the ocean or pool with 
the phone in your pocket is another matter. Use 
common sense. 

Or leave your gadgets home. You're at the 
beach! 
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'CHANGED' JUSTIN BIEBER 
ATTENDS SYDNEY 
CHURCH CONEERENCE 
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Justin Bieber credited a Pentecostal pastor with 
changing his life as he mingled Tuesday with 
thousands of Christians at a five-day church 
conference in Sydney. 

The 21-year-old Canadian pop star praised 
Hillsong Church's New York City pastor Carl 
Lentz, who has recruited several American 
celebrities and sports stars to the Sydney- 
headquartered church. 'Tm glad to know him. 
He's changed my life," Ten Network television 
reported Bieber saying as he interrupted an 
interview with Lentz at the Allphones Arena 
where 20,000 worshippers are attending the 
annual conference. 

Bieber and friend Hailey Baldwin arrived 
in Sydney by private jet on Monday for the 
conference that runs through Friday. 

"People come from across the world to Sydney 
each year to attend Hillsong Conference. Justin 
is here - like tens of thousands of others - as 
a delegate who is seeking to build stronger 
foundations into his life," Hillsong said in 
a statement. 

Hillsong senior pastor Brian Houston said 
Bieber had paid his own way to Australia. 

"It was a last minute thing. I really admire him 
for it," Houston told Ten. 

"I think a lot of things got the better of him, like 
happens with young kids," Houston told Nine 
Network television. 

"No doubt he'd probably be the first to say he 
lost his way in a whole lot of ways and, yeah, I 
think he realizes that it's now-or-never time to 
try to build better foundations into his life," he 
added. 



Bieber's string of offstage troubles includes 
reckless driving and a misdemeanor vandalism 
case for egging a neighbor's house. 


'GLEE'-TYPE MUSIC CONTEST CROWNS 
WINNERS IN NEW YORK CITY 



A Californian and a New Yorker have won top 
honors at the National High School Musical 
Theater Awards. 





Anthony Skillman, of Mission Viejo, California, 
was named best actor and Marla Louissaint, of 
New York City, was named best actress Monday 
night at the sixth-annual "Glee"-like competition, 
nicknamed the Jimmy Awards after theater 
owner James Nederlander. 

Each will receive a $10,000 scholarship award, 
capping a monthslong winnowing process that 
began with 50,000 students from 1,000 schools 
and ended at the Minskoff Theatre, the long-term 
home of 'The Lion King/' which doesn't perform 
on Mondays. 


The 52 teens who made it to New York this 
year - 26 girls and 26 boys - got a five-day 
theatrical boot camp fueled by pizza at New York 
University's Tisch School of the Arts, complete 
with scrambling to learn an opening and closing 
group number, performing their medley numbers 
and advice on their solo songs, plus a field trip to 
watch "An American in Paris." 

The judges were BernieTelsey and Rachel 
Hoffman from casting company Telsey + 
Company, Disney Theatrical Group head Thomas 
Schumacher, New York University's Kent Gash, 
National Artists Management Company leader 
Alecia Parker, casting specialist Tara Rubin 
and Nick Scandalios from the Nederlander 
Organization. The host was two-time Tony Award 
winner Michael Cerveris, who is starring on 
Broadway in "Fun Home." Four runners-up will 
each receive $2,500. 


Online: http://www.nhsmta.co 
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